‘ BUILDER OR RENOVATOR SPONSORSHIP
OPPORTUNITIES

Mission Statement:

Built Green Canada is an industry driven voluntary program that promotes “green”
. building practices to reduce the impact that building has on the environment. It ben-
BUIh efits the home buyer, the community and the environment and is an opportunity for
everyone to choose a “green” future.

are allocated to the fol-

Your sponsorship dollars ‘
lowing purposes:

SPONSORSHIP LEVELS

Platinum (Only 12 Available) Silver ( 24 Available)

o Implement Built Green

Program changes; $15,000.00—Annually $5,000.00—Annually
e Improve Built Green Pro- e One month on Built Green Home Page Feature e One month as a Feature Builder on the

gram delivery; Carousel. Side Bar of the Built Green Canada Home

S . Page.
e  Provide membership . Thre.e invitations to Annual Sponsorship Lunch
or Dinner. e Two invitations to Annual Sponsorship

training and learning op- Lunch o Di
unch or vinner.

portunities; Gold (36 Available)
. Bronze (15 Available)
. Incr.,ease B.wlt Green Can- $10,000.00—Annually
ada’s profile across Can- . $1,000.00—Annually
ada with the general e One month on built Green Home Page Feature
public. Banner. e Two invitations to Annual Sponsorship

Lunch or Dinner.

e Two invitations to Annual Sponsorship Lunch or
Dinner.

‘ ALL SPONSORS RECEIVE THE FOLLOWING

e Sponsorship recognition in e Acknowledgment at Built
all Built Green Canada Publi- Green Canada’s Annual Gen-
cations. eral Meeting.

e Sponsorship recognition at

all Built Green Events. Built Green Canada

Sharon Copithorne, Executive Officer
* Sponsorship recognition in E-Mail: scopithorne@builtgreencanada.ca

Built Green trade show Phone: 780-986-6466
booth.




